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10
IDEAS
CHANGING

THE WORLD
RIGHT NOW

THE POWER OF IDEAS

Changing the world requires innovative
thinking — and this special issue is devoted to
the theories and concepts that are reshaping
our lives.

TIME editors will reveal the Top 10 Ideas across

a wide range of subjects — politics, economics,
biology, technology, religion and the arts — that are
transforming the way we live and think.

This annual platform resonates with TIME’s
influential consumers both in print and on
TIME.com.

“More than money, more than politics, ideas
are the secret power that this planet runs on.”

TIME Magazine,
3/24/2008

OPPORTUNITIES

High-lmpact Sponsorship
Opportunities In-Print

Editorial gatefolds provide
relevant content for advertisers
interested in high-profile units.
Potential themes include:

> Economy
> Green innovations

> Consumer electronics

Reach “In-the-Know” Users Through an Online
“Top 10” Sponsorship on TIME.com

Presented in gallery style format, Top 10 may
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> Interactive graphics and multimedia
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Timing: Four weeks
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BENEFITS
> Align brand message with innovation —linking products and services to
creative thinking
> Reach influential consumers motivated by original and inspired ideas

> Multi-media packages provide a targeted opportunity to reach over
26 million readers/users
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For more information, contact your TIME Sales Representative
or visit timemediakit.com
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