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Leverage Excitement In-book, Online,
In Person and in Times Square

IN-BOOK

Walk-Ups Build Excitement and Drive Involvement

> Influentials and newsmakers contribute to front-of-book
series on potential picks

> Six weekly features

> Full-page ads and sponsored 1/3rd columns run adjacent to
walk-ups

> Promotion drives readers to TIME.com for...
— Online archive
— Interactive voting and rating features

— Opportunity to upload photos for Times Square billboard

Extensive Issue Features High-lmpact
Opportunities for Advertisers

Add powerful impact to your ad message with a big-act
sponsorship.

> Gatefolds (4 editorial and 4 ad pages)

— Where Are They Now

— Philanthropists of the Year

— Six Degrees of Separation

— Positive Change Agents

ONLINE

Sponsor POY on TIME.com from launch through the
end of January as visitors flock to site.

Walk-ups

> TIME POY Poll—“Who Will be
TIME’s Next Person of the Year?”

> Interactive user rating feature s— °'m~f?:-;

> POY on the Go—Mobile voting
feature

Main Feature

> Complete profile of POY and runners-up
> Talkback

> Behind-the-Scenes video

> Interactive galleries including “Fond Farewell” tributes

> IMPOY.com — Upload your image to a POY cover to be featured
on a Times Square billboard

EXCLUSIVE POY PANEL DISCUSSION

A celebrity panel of newsmakers,
hosted by TIME’s managing editor
Richard Stengel, debates the merits
of POY candidates — engaging

an audience of media elite and
influentials. Past luncheons, held
in New York City, brought together
impressive panelists including:

> The Honorable Cory A. Booker, Mayor of Newark, NJ
> Ayaan Hirsi Ali, Author/Activist
> Seth Meyers, Head Writer, Saturday Night Live

> Brian Williams, Anchor and Managing Editor, NBC
Nightly News

The Premier POY Sponsor will have a presence at the event
via signage and a table for VIP guests.

POY IN TIMES SQUARE

Prior to the announcement of TIME’s POY,
the world’s largest digital display generates
awareness of the media event and its
Premier Sponsor. Located in the heart of
Times Square, 11 billboards will be seen by
an average of 1.5 million people each day
during the high-traffic holiday season.

The display features pictures of the
thousands of people who have submitted
images to run on the electronic billboard
under the caption: TIME Person of the Year.

As the exclusive sponsor of this high-profile outdoor campaign,
one advertiser can create buzz and program engagement on a
larger-than-life scale.

TIME FOR KIDS
Take POY to the next generation and reach
more than 3.8 million students.
> TFK POY special issue

> POY minisite

RESEARCH

Issue scheduled for ad effectiveness eStarch study. Custom
questions may be available.

For more information contact your TIME Sales Representative
or visit timemediakit.com
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